Good evening.  I'd like to welcome everyone to JVC's Back Stage Press meeting.  My name is Dave Walton, National Marketing Communications Manager for JVC PROFESSIONAL PRODUCTS COMPANY.   We invited you here this evening to make a couple of important announcements, and to fill you in on the direction that JVC is taking in the exciting area of large screen display for Home Theater.  It's good to see so many familiar faces here, and it's also exciting to make so many new acquaintances for the very first time.  Home Theater is really a new market for our group, so we're just getting to know some of you.  We are the Professional Products sector of JVC.  Our primary business activities center around communications products for Corporate, Educational, Government and Religious institutions, as well as Broadcast, Cable and Independent video producers.  We make Cameras, Camcorders, VCRs (both digital and analog) Monitors, Edit controllers, Surveillance including internet cameras and digital recorders, Visual Presenters and--as you'll soon see--the world's finest digital projectors and plasma displays.
  
This is my 22nd year with JVC and I've seen so many changes take place--changes that affect the way people communicate and view home entertainment.   

Last Friday evening, I was watching a drive-in movie.  It didn't have the greatest sound, but the picture was clear and sharp.  More importantly, it was outdoors with the stars shining--a little bit of a chill in the air.  The kids were in front of us in lawn chairs, sitting next to their friends.  It was the whole experience of watching the movie in this relaxed outdoor environment that made evening.  One of our neighbors was there in her brand new convertible--which is really the BEST way to watch a drive in movie.  She said to me, "you know, this is almost like being at a REAL drive in theater."

You see, the drive-in that we were at on Friday night, was in my own driveway.  We had a projector aimed at the white garage door.  The kids had invited their friends over.  They were free to spill drinks and popcorn.  The dog was tied up.  The neighbors were there.  It was a whole new entertainment experience for all of us, and an example of how technology can change the way people enjoy life--sometimes in unexpected ways. You see, none of the equipment I used--the projector, the audio, the VCR, and certainly the garage door--none of it was designed for an 'outdoor home theater.'   But there we were enjoying what this incredible technology can offer in a new and fun way. Tonight, you'll see the finest projection technology in the business from JVC, and you'll hear our thoughts about how these products will be used in the marketplace, by the people who read your magazines.  At the end of our presentation, there'll be plenty of time for Q&A, but before we get started... 

I. I'd like to introduce some of the JVC people here in this room. 

A. Bob Mueller

B. Scott Watson

C. Edgar Shane

D. Tom Stites
E. ..and from our consumer company, JVC Company of America

F. ...and from PFS Marketwyse 

II. Now I'd like to turn it over to Bob Mueller, executive vice president of JVC
  

